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Words | EMMA JOHNSON

Interview 
and bear hug with
ANTHONY 
WATSON

NTHONY WATSON is 
sitting perfectly still while a 
stylist adjusts his jacket and 
a hairdresser smooths an 
errant strand of hair. 
Despite spending most of 

his days flying down the side of a rugby pitch, 
ball in hand, crowd roaring in his ears, mud 
splattered across his face - today is an altogeth-
er more refined affair

Dressed to the nines for a photo shoot at the 
beautiful heritage hotel, St James in Piccadilly, 
Watson is here to model for new British beauty 
brand, the adorably named APPLE & BEARS. 
And no it’s not a new form of cockney rhyming 
slang, but the name of a brand that has at its 
heart a dedication to natural and organic ingre-
dients, and a very ethical business model. 

“APPLE & BEARS started with a very simple 
question,” explains founder Kay  Butt. “We 
asked ourselves whether we could make a truly 
good product, which also helped make a differ-
ence to people’s lives.” This family-owned brand 
now produces luxury cosmetics for men and 
women, using only organic ingredients which 
haven’t been tested on animals and are sourced 
from countries where a competitive living wage 
is paid. In addition, the range of body washes 
and creams are manufactured in the UK, and 
the brand donates five per cent of the proceeds 
from every bottle it sells to Breast Cancer Care.

“Our name is a playful nod to our dedication 
to nature and a reminder that taking care of 
ourselves and our planet should be enjoyable,” 
says Kay. “We chose ‘apple’ for its healthy skin 
and the goodness within and ‘bears’ for their 

International rugby full back Anthony Watson is more used to 
muddy fields and tight shorts than he is sharp suits and heritage 

dining rooms, but as model for new British grooming brand 
APPLE & BEARS his day job sometimes has its glamorous side. 

He meets Emma Johnson ahead of the 2016 Six Nations to talk 
about reigniting English hopes and life off the pitch.
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ability to live in a natural rhythm without 
impacting their environment.”
STYLE SCOUT
Watson got involved with the company 
in part because of their great charity cre-
dentials. “I was impressed not only by the 
quality of the product, but also how they 
donate a portion of their profits to chari-
table causes,” he says, taking a quick break 
from shooting. “The products obviously 
look great, but I’ve also noticed how much 
better the organic and natural ingredients 
work.” 
Despite being rugby-mad, Watson clearly 
has a penchant for the more refined things 
in life too. But rugby doesn’t exactly lend 
itself to being well-groomed - how does he 
find the balance between muddy fields and 
mud packs? “You’d be surprised,” he laughs. 
“There are plenty of players out there 
who I would say take plenty of care and 
attention when it comes to grooming!  I’m 
into fashion and have far too many clothes 
and shoes – trainers are a weakness!  We 
spend so much time in training and playing 
kit, so it’s good to be able to change things 
up when you can.”
FIGHTING FIT
Speaking of training, at such a young 
age, Watson has nonetheless already got 
plenty of impressive rugby credentials to 
his name. He has been capped 15 times 
and made his international debut with a 
brilliant try versus Wales in the 2015 Six 
Nations opener in Cardiff. Later that year 
he played a key part in England’s World 
Cup squad, and at the time of the team’s 
elimination, was one of their leading try 

scorers. Picking his 2015 World Cup 
dream team ahead of the competition 
in October, Clive Woodward said: “At 
full back is Bath’s Anthony Watson. I 
saw him play at The Rec in appalling 
conditions and he is superstar mate-
rial — the type of talent to get 80,000 
Twickenham supporters on their feet. 
Watching him toil in the rain in a local 
derby last week against Gloucester, I 
could just imagine dropping him into 
an all-singing, all-dancing back division. 
He has more natural sprint speed than 
Jason Robinson and the ability to beat 
the first man with fast footwork and 
a dancing step. In two years’ time he 
could be unstoppable.”
While the late Jonah Lomu also tipped him 
for success: “Anthony looks really exciting 
and has the possibility of really shining at 
this World Cup”.  I’d say to Anthony, ‘hit the 
right tone, shine, and be the best you can 
be’,” he told the Evening Standard in August. 
NEW CHALLENGES
Of course, England went on to be 
eliminated in the group stages of the 
2015 Rugby World Cup. How has the team 
picked itself up after defeat to prepare for 
its next Six Nations Challenge? “We are all 
in agreement that the RWC didn’t go as 
we were hoping it would,” he says. “The 
squad will now have to pick themselves 
up quickly.  With a new set of coaches 
and new ideas, we will all be hungry to 
impress and put the RWC disappointment 
behind us as quickly as possible.  First and 
foremost I have to keep playing well for 
Bath and hope I’m selected.”

“Im into fashion and have far too many clothes and shoes – trainers 
are a weakness!  We spend so much time in training and playing kit, 

so it’s good to be able to change things up when you can.”

TRIES & TIES

There has been much made of your brothers’ 
(Marcus at Newcastle and Callum at London Irish) 
rugby careers alongside your own. How do you all 
manage life in the spotlight?
A: I think most people would say we’re all pretty laid 
back and take things in our stride, but at the same time 
have a huge drive to go as far as we can in the game and 
make our family proud.  We see the pressure of being in 
the spotlight as a privilege, remembering that it’s a result 
of plenty of hard work, and try and embrace it.
The loss of Jonah Lomu last year was an incredible 
shock to the rugby world – how do you feel about it?
A: I was shocked and gutted to hear of the news.  Jonah 
was an inspiration to me and many aspiring young rugby 
players at the time. He really changed the game forever 
and was a global sporting superstar, which rugby hadn’t 
really seen up to that point. He said some really kind 
things about me ahead of the RWC, which meant so 
much and I will always be grateful. 
Modelling presumably requires a very different skillset to 
being an England fullback – what do you like about it?
A: It’s not something I have done too much of, but 
opportunities are presenting themselves and I have 
enjoyed the stuff I’ve done so far.  None of it has been 
too serious and it’s been fun and pretty informal, which 
has been great.  It’s nice to be able to put a suit on now 
and again because as players we rarely need to wear 
them through the season.
What does style and fashion mean to you?
A: I see it as a way of expressing yourself, but I’m not 
into anything too ‘out there’ or looking to make a state-
ment.  As players we get sent a lot of clothing to try, but 
I think it’s important to wear what you feel comfortable 
in.  Some players take that too far though and are seen 
around the club in totally unacceptable gear!
 



And, if he is selected, there will certainly 
be more challenges to come. Watson is 
generous to his opposing teams as he 
considers the upcoming tournament: 
“Wales and Ireland are always strong, 
France can be indifferent but have a new 
coach too and on their day can be world 
class.  Scotland had a great RWC, so will 
be on a high and be looking to continue 
that form, plus Italy and their passion 

(especially at home) can always be 
dangerous. We can’t take any of the teams 
lightly and know it may be one of the 
most competitive Six Nations ever.”
And with that, he’s off, another hair to 
be smoothed, a jacket to be tweaked, 
striking a pose with considerable 
aplomb. A star on, and off, the field 
already, there are great things still to 
come from Watson.  

THE NATION EXPECTS…

The Six Nations is an annual international rugby tour-
nament involving six European sides – England, Ireland, 
Wales, Scotland, France and Italy. Italy is the newest 
addition, joining the original Five Nations in 2000. Both 
England and Wales have won the tournament 26 times, 
and have a good chance of winning this year, making the 
2016 competition one of the most exciting to date. MADE IN ENGLAND

LUXURY BODY WASH FOR MEN & WOMEN BY APPLE & BEARS

www.appleandbears.com

Ex-British_ad.indd   1 18/01/2016   19:34


