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At the 2015 Walpole British Luxury Awards, British names 
with a global following, including the likes of Victoria Beckham, 

were celebrated for their creativity, innovation and 
heritage. Emma Johnson meets Walpole CEO Michelle 
Emmerson to talk about the enduring allure of British style. 
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A
s if to reinforce the point that 
the British luxury industry is 
flourishing, November’s Wal-
pole British Luxury Awards 
were the most star-studded 
and glamorous to date, not 

least with the appearance of award-win-
ner Victoria Beckham. Only a year after 
her flagship store on Dover Street in 
London opened, the eponymous designer 
was awarded British Luxury Brand of the 
Year, a honour for which she said: “For 
my brand to be recognised amongst such 
great talent this evening makes me in-
credibly proud. British luxury has a global 
reputation for its quality, design, crafts-
manship and creativity and I'm delighted 
to have received the award". 

Up against the very serious contenders 
of established British luxury, including 
Burberry, Roksanda, Bentley and Alexan-
der McQueen, Victoria Beckham’s steady 
induction into British fashion royalty 
continues apace. “Victoria Beckham is not 
only an established British fashion brand,” 
Emmerson told us just after the awards. 
“It also has an international presence and 
is today considered a major player in the 
global luxury market. A year on from the 
opening of the first Victoria Beckham 
store on London’s Dover Street, the brand 
continues to grow and now felt like the 
right time to honour its phenomenal 
success to date.”

This focus on the British strength in 
the world of luxury and style is perfectly 

“For me, it has 
always been about 
the handbags and 
shoes. I am a bit of 
a collector!  Then I 
would say jewellery 
and stylish business 

dresses. That’s 
luxury. It is desirable 
and aspirational.” 

IN 2013 THE 
BRITISH LUXURY 
INDUSTRY WAS 

WORTH £32.3BN 
REPRESENTING 2.2% 

OF THE UK’S 
TOTAL GDP - AND 
ACCOUNTING FOR 
4.3% OF TOTAL UK 

MERCHANDISE 
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Heritage sits at the heart of the 
Walpole machine, which is why 
this year saw the introduction of 
the Leading Light award, to give a 
special recognition to an individual 
whose leadership, commitment 
and passion for luxury has helped 
ensure the long-term success of 
their industry. Outgoing Serpen-
tine Galleries director Julia Peyton 
Jones OBE, who has been integral 
in driving forward the success and 
reach of British art and architec-
ture, but also in bringing global 
names to work and exhibit in Brit-
ain was the inaugural recipient of 
the award  “She sets the standard 
for others to follow,” says Emmer-
son. “Evolving business models and 
creating new and exciting spaces 
and experiences for consumers to 
enjoy and remember.”

Art and culture plays a big 
part in the awards, and this year 
– rightly so for many – saw the 
Best British Cultural & Creative 
Innovation award presented to the 
staggeringly popular and inspiring 
Tower of London exhibition, ‘Blood 
Swept Lands and Seas of Red’ by 
Paul Cummins & Tom Piper; while 
Best British Luxury Experience was 
awarded to Goodwood, whose 
glamorous racing, revival and 
motorsport events throughout the 
year conjure up the very essence 
of the British summer season. 

While the nine winners on the 
night will obviously benefit from 
the increased profile from their 
win, all nominees deserve to 
be recognised as outstanding 
contributors to the sector.  “I was 
especially pleased to see Burberry 
on the shortlist,” says Emmerson. 
“It is a British Luxury brand that 
continues to evolve, diversify and 
broaden its appeal, customer base 
and experience. I was also pleased 
to see the stunning and inspira-
tional Alexander McQueen ‘Savage 
Beauty’ exhibition at the V&A, and 
Harrods who continue to excel in 
creating an engaging in-store offer 
that is diverse and luxurious in 
every sense.”

As the winners and nominees 
show, the raft of British Luxury 
brands supported by Walpole reach 
into every facet of art, culture, style, 
design and creativity. 
Despite turbulent financial times 
across the globe over the past 
decade, and potential uncertainties 
ahead, British Luxury, it seems, 
remains a vibrant, dynamic and 
growing area, and one which Em-
merson feels will continue to flour-
ish. “The British luxury industry will 
be worth £32.3 billion to the UK 
economy by 2019, compared with 
£8 billion in 2012,” she says. “The 
power of British heritage has never 
been stronger than it is today.”

echoed by the award-winners, 
including Beckham, who, speaking 
to British Vogue after the event, 
said: “I feel a little overwhelmed, 
because this does really mean 
an enormous amount to me. I've 
always dreamed big…I was up 
there and I was really pinching 
myself….I'm really proud to be 
British and to have my team here, 
my studio is here, and my atelier 
is here. Most of my ready-to-wear 
is manufactured here in London. 
We're an independent, UK-based 
brand operating on a global scale."

This global outlook is incredibly 
important to Walpole, who also 
makes sure each year to recog-
nise an international brand of 
the moment. This year, fashion 
powerhouse Valentino picked 
up the coveted Best International 
Luxury Brand award. “While the 
awards are about celebrating British 
luxury, we also think it is important 
to acknowledge and celebrate what 
is going on in the luxury sector on 
a global scale,” says Emmerson. 

“International brands have a huge 
presence in London and that very 
presence compliments our British 
brands.”Despite this global pull, 
the organisation is still determined 
to ensure it continues its work to 
support up-and-coming brands. 
The likes of Charlotte Olympia 
and Emilia Wickstead, both who 
picked up awards on the night, have 
benefited from Walpole’s patronage 
in the past, and this year it was no 
different, with independent watch 
maker Roger W Smith and jewellery 
designer Pippa Small both winning 
awards. Their inclusion speaks of a 
real focus on independent and local 
designers, but, as Emmerson ex-
plains, this is part of what Walpole 
stands for: “The awards celebrate 
the best in craftsmanship, innova-
tion, experience and design from all 
sectors of the luxury industry. We 
recognise the vital importance of 
developing and supporting the lux-
ury brands of the future, as well as 
celebrating those with a significant 
history and heritage.”

“The collectability 
and uniqueness 
of many brands, 
particularly in 

the bespoke are-
na give you an 
investment in a 
piece that will 
often be passed 
down through 

generations and 
loved forever.” 

Julia Peyton-Jones: 
Leading Light

Goodwood: Best 
British Luxury 
Experience

Roger W. Smith: 
Best British Luxury 
Craftsmanship

Pippa Small: Most 
Socially Responsible 
British Luxury Brand

Valentino: Best 
International 
Luxury Brand

Victoria Beckham: 
British Luxury 
Brand of the Year

Emilia Wickstead: 
Best New British 
Luxury Talent

Best British 
Cultural & Creative 
Innovation

Charlotte Olympia 
Dellal: Best Luxury 
Brand Ambassador
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 THE BRITISH LUXURY AWARDS WINNERS OF 2015: 




